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So we assembled an interdisciplinary 
team of researchers, strategists, 
marketers, communicators, writers, and 
designers — including members from the 
university, and from our partners: the 
branding firm Ologie, and the research 
firm Brandtrust. Our mutual objective: to 
define an authentic and differentiating 
brand platform for Purdue, one that 
would work for all facets of the institution. 

A robust 
discovery 
process. 

To start, we needed to fully 
understand the internal and 
external landscapes that  
Purdue was part of. 

Over several months, the team  
undertook a series of qualitative  
and quantitative research activities. 
Through individual and group  
interviews, communication audits,  
and analysis of existing research,  
we investigated questions like: What 
are the perceptions of Purdue’s key 
stakeholders? How is the Purdue brand 
currently positioned? What about its  
peers and competitors? 

One of the most valuable contributions 
was a composite transcript created by 
Brandtrust, using actual excerpts from 
interviews with admitted students and 
parents, current students, alumni, and 
faculty. It sketched out the emotional 
terrain and other related dynamics 
associated with the university,  
preserving the rich language that  
Purdue’s constituents used to talk  
about their experiences. 

As the discovery phase came to a 
conclusion, several important themes 
emerged. In reviewing all of our 
findings and insights, we saw clearly 
that Purdue stood for three things:

WE ALSO CONFIRMED THAT PURDUE WAS INDEED AN ELITE 
INSTITUTION AND A PRESTIGIOUS BRAND, AND DISCOVERED  
THAT IT WAS VALUED FOR ITS AFFORDABILITY AND ITS 
PRACTICAL APPROACH TO PROBLEM SOLVING.

Discoveries and outcomes that can change the world

A Boilermaker mindset

Working together to solve complex problems

I N N O V A T I O N 

P E R S I S T E N C E

C O L L A B O R A T I O N



Next, these insights were translated 
into a clear, concise statement of 
who Purdue is as an institution. This 
brand essence had to be authentic, 
differentiating, and motivational. We 
needed people to react to it by saying, 

“Yes, that’s us. That is so Purdue.”

At this point, we discussed, debated, 
and interpreted the discovery findings 
in a collaborative workshop. This 
discussion fueled the crafting of a 
positioning statement, and from there, 
the development of our brand essence. 

Defining Purdue’s 
brand essence.

The positioning statement defines 
the core tenets of the brand:

PURDUE UNIVERSITY IS ABOUT 

THE PERSISTENT PURSUIT OF INNOVATION 

WHERE PEOPLE BRING THEIR BEST AND LEARN 

TO BUILD A BETTER WORLD TOGETHER.

W H O

W H AT

H O W

W H Y

1

The brand essence is the shortest and 
simplest articulation of what Purdue 
stands for:

PERSISTENT INNOVATION. 
TOGETHER.

2
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At the heart of any brand strategy 
lies a robust value proposition:  
a core set of attributes and 
benefits that form the foundation 
for all messaging.

Purdue’s value 
proposition:

The give  
and the get.

Delivering
 Innovation

World Changing Research for
 Discovery

Earning
 Respect

Transformative Education for
 Learning

THE EDUCATIONTHE RESEARCH

THROUGH THROUGH

TO TO

PURDUE DELIVERS:

SO WE CAN:

TH
E 

“G
ET

”
TH

E 
“G

IV
E”

purdue.edu

Our value proposition is organized under 
four complimentary pillars. These are the 
basic aspects of what makes the university 
so distinct and powerful: 

RESEARCH

EDUCATION

EXPERIENCE

CULTURE

Each of these pillars demonstrates 
how Purdue supports its core attribute 
(delivering practical solutions for today’s 
toughest challenges) and its core 
benefit (building a better world together). 
This framework was developed by 
categorizing the attributes and benefits 
unearthed in our discovery process, 

and matching them with dozens of 
proof points. With the launch of the new 
strategy, this framework has begun guiding 
communications across all parts of  
the university.

Creating
 Balance

THE EXPERIENCE

THROUGH

TO

Fostering
Growth

A Culture of 
Persistence

THE CULTURE

THROUGH

TO

CORE VALUE 
PROPOSITION

practical solutions to today’s toughest challenges

build a better world together

An Environment of
 Inclusion

ATTRIBUTES
BENEFITS
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Toward one 
Purdue:

Identity and 
visual language.

As the brand began to take shape, it 
was clear that Purdue’s diverse entities 
needed to be aligned in another way — 
visually. To do so, we identified several 
ways to strengthen and simplify the 
institution’s visual language. The resulting 
visual language was tighter and more 
consistent, and better reinforced the 
Purdue master brand.

We created a unified identity, drawing on 
the “Motion P” symbol from the athletics 
sub-brand to anchor the institutional logo.

V I S U A L  L A N G U A G E

I D E N T I T Y

Our color palette was narrowed, focusing 
primarily on the legacy black and gold 
embraced by athletics, with a smaller 
selection of secondary colors informed by 
those two distinct color waves.

Institutional visuals varied drastically from athletic visuals, pushed apart by 
an overly robust color palette and mismatched photographic approaches.

Our updated typographic 
styles were chosen because 
they work well across all media 
and expressions.

Aa

Aa

Aa

A consistent photographic and 
video style was defined and 
applied across the organization.

A C U M I N  P R O

U N I T E D  S A N S

S O U R C E  S E R I F  P R O
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FIVE STEPS 
TO MAKE SURE YOU’RE  
ON THE ROAD TO COLLEGE SUCCESS
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  GET 
INVOLVED

DO YOUR RESEARCH

DR
EA

M 
BIGChallenge yourself academically and 

take advanced classes if you can — in 
math, English, science, social studies and 
foreign language. High school grades DO 
matter, and so do the classes you take. Be 
smart when choosing your classes and 
doing your homework — hard work now 
will pay off later. Trust us.

Clubs. Sports. Community projects. 
You know the drill. Sure, these will 
help your college application stand 
out, but even better — this is the fun 
part of school! 

Outside of the school year, you’ll find 
lots of summer opportunities to help 
you discover your interests and step 
outside of your comfort zone. Visit 
purdue.edu/hr/familyfriendly/
summercamps to see the fun ways 
you could spend your summer.

3 CHAT 
ABOUT IT
Make sure the adults in your life know you want to go to 
college. Talk to your family, school counselor and teachers 
about ways to make it happen. It’s important to find mentors 
and set goals together, so they can help make sure you’re on 
the right path. 

Once you know what you may want to study in college, it’s time to get an idea of which schools might be the 
perfect fit for you. Not every university offers every major, and some are better in certain areas than others. But 
remember, rankings aren’t everything — the size, location and amenities of a campus are equally important 
factors to consider. 

Visiting campuses is also a great way to get answers to your college questions and find out whether a particular 
school could be a good fit for you. Purdue even has a virtual tour (admissions.purdue.edu/virtualtour), so you 
can explore campus without leaving home. 

Head to collegeboard.roadtripnation.com to follow the stories of real students whose interests are similar to 
yours as well as make a roadmap to your future career.EA/EOU

Produced by Purdue Marketing and Media • ADM-18-10243

Think about what you love 
and things you’re good  
at. Visit www.bls.gov/k12  
to learn more about  
careers. Start exploring  
majors that can help get 
you there. You can check 
out a list of Purdue’s majors 
(more than 200!) at  
purdue.edu/majors.  
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Think about what you love 
and things you’re good  
at. Visit www.bls.gov/k12
to learn more about  
careers. Start exploring  
majors that can help get 
you there. You can check 
out a list of Purdue’s majors 
(more than 200!) at  
purdue.edu/majors.  
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Reproduction of any logos or wordmarks is prohibited without the approval of Purdue 
University and Learfield Licensing Partners. 

For licensing information, please contact Learfield Licensing Partners at (317) 669-0808.
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The colors shown on this page have not been evaluated by Pantone, Inc. for accuracy and may not match the PANTONE
Color Standards. Consult current PANTONE Publications for accurate color. PANTONE® and other Pantone, Inc. trademarks
are the property of Pantone, Inc. Portions© Pantone, Inc.,COLOR INFORMATION 2018.

COLORS PANTONE® MADEIRA POLYNEON PROCESS

Campus Gold 110 C 1359 1724 C:6%  M:27% Y:100%  K:12%

Black Process Black 1000 1800

White White 1001 1801
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PURDUE COLLEGES

College of Agriculture
College of Education
College of Engineering
College of Health and Human 
Sciences

College of Liberal Arts
College of Pharmacy
College of Science
College of Veterinary Medicine

Exploratory Studies
The Graduate School
Honors College
Krannert School of Management
Purdue Polytechnic Institute
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TAKE
ONE

SMALL
STEP

W I T H  T H E  P O W E R  T O  C H A N G E  E V E R Y T H I N G

Maxima sit quae alicati aeptatiori 
cus nonescia quo maion. as 
perorio repudae vereces volupta 
musciundiore corenet mi.

P R O F I L E  O N E

Every small step 
that takes us from 

the earth to the 
world beyond.

T H A T ’ S  M Y

Dundi aut moles maxima sit 
quae alicati aeptatiori cus 
nonescia quo maion cuptas 
as perorio repudae vereces 
enimpereicil molupturios 
poribus autassitatis 
nobistrundae volenimus, 
volupta musciundiore 
corenet mi, offictate pro 
molupis exceperunt a vellat 
que con non lorem ipsum.

Moles maxima sit quae 
alicati aeptatiori cus 
nonescia quo maion  
cuptas as perorio repudae 
vereces enimpereicil 
molupturios poribus 
autassitatis nobistrundae 
volenimus, volupta 
musciundiore corenet mi, 
offictate pro con non.

E N G I N E E R I N G

A L I C E  S M I T H

Here,  
thousands of 
Boilermakers
stand up 
together
to make  
giant leaps  
of their own.
Where Will Yours Take You?

Dundi aut moles maxima sit 
quae alicati aeptatiori cus 
nonescia quo maion cuptas 
as perorio repudae vereces 
enimpereicil molupturios 
poribus autassitatis 
nobistrundae volenimus, 
volupta musciundiore 
corenet mi, offictate pro 
molupis exceperunt a vellat 
que con non.

TA L K  W I T H  A  F I N A N C I A L  A I D  R E P

UPDATE
BOILERMAKERS

WE’RE WITH  
YOU EVERY STEP 

OF THE WAY.

You focus on  
the education part. 

We’ll help with  
the financial part.

Page 1 of 3

Subject: Don't miss our Paying for Purdue YouTube LIVE tonight!
Date: Friday, May 24, 2019 at 8:59:16 AM Eastern Daylight Time
From: Purdue University
To: Ingersoll, Jamie L

Join us for an informative  YouTube Live event tonight!
Wednesday, March 20, at 7 p.m. Eastern Time

Gillian,

Do you still have questions about your next steps when in comes to paying for

Office of Admissions

F I N A N C I A L  A I D

VISIT CAMPUS 
AND SEE WHAT 
FEELS RIGHT. YOUTUBE LIVE 

E VENT

JOIN 
US

TONIGHT

The new brand needed the flexibility to speak 
to all audiences and to carry a broad variety of 
messages, but with an identifiable, cohesive look 
and feel across all platforms.

Bringing it all together
with a bold new look
and a powerful new voice.

Purdue University  15

F R O M  W H A T  C O U L D  B E  T O  W H A T 

W I L L  B E C O M E .  F R O M  W H A T  I F  T O 

W H Y  N O T ?  F R O M  T H I S ’ L L  N E V E R 

W O R K  T O  T H I S  I S  M Y  W O R K .  F R O M 

W H E R E  W I L L  T H I S  T A K E  U S  T O 

W H A T  T O O K  U S  S O  L O N G ?  F R O M 

N O B O D Y ’ S  E V E R  T R I E D  T H I S 

B E F O R E  T O  S O M E B O D Y  W H O  F O U N D 

A  W A Y .  F R O M  R I S K - T A K E R  T O 

B O I L E R M A K E R .  F R O M  I  W O N D E R  

T O  I  W I L L . T H A T ’ S  M Y  G I A N T  L E A P

purdue.edu



GIANT 
LEAP.

GIANT 
LEAP.

B U I L D I N G

T H E  N E XT

The creative platform 
was quickly put through 
its paces, appearing 
throughout campus 
and on billboards, in 
listeners’ podcast feeds, 
and in the mailboxes of  
a new generation  
of Boilermakers. 

A N D  A G A I N  A N D  A G A I N  A N D  A G A I N 
A G A I N  A N D  A G A I N  A N D  A G A I N  A N D  BUILDING 
       THE IMPOSSIBLE

FOR  

MAKING  

THE MOST 

OF YOUR 

GIANT  

LEAP

5  S M A L L  S T E P S
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MAKING E VERY 
LE AP POSSIBLE

S E C T I O N  N A M E

The gift that’s enabling our students  
to take bold new steps. 

Obist, eum repudam, cum quos es 
maiorecuptia consequi re con nonem 
inusdam fugiamusam etur rerehenem 
quiatibea sit, ipsandere cum volupitem 
rem ullor aut quae denda cus eos es 
etur as dolorem. Itaqui vel et molorro 

Obist, eum repudam, cum quos es 
maiorecuptia consequi re con nonem 
inusdam fugiamusam etur rerehenem 
quiatibea sit, ipsandere cum volupitem 
rem ullor aut quae denda cus eos es 
etur as dolorem. Itaqui vel et molorro 
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