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HOW WE DELIVERED

In the following pages, we will explore the strategic efforts
that MarCom completed in pursuit of the record-breaking
enrollment numbers for Fall 2021. The largest initiative
driven by MarCom was an extensive paid digital and

social campaign that concurrently targeted both admitted

students and their families over a 10-week period.
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TARGET AUDIENCE:

ADMITTED STUDENTS

AND FAMILIES

TARGETED DIGITAL
MEDIA INVESTMENT:

5168,000

TOTAL IMPRESSIONS:

¢3.49 MILLION

TOTAL AD CLICKS:

194,430

LANDING PAGE VISITS:

°4,961

CONVERSIONS:

491

AVERAGE CLICK-THROUGH RATE:

0.84%

Source: World Health Organization
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finally be fading away.

"We're shifting away from the 'Mad Men' look

and spaces dominated by walnut wood,

spindle legs, and geometric prints," she said.

GIANT LEAPS

| START HERE |

ACCEPT YOUR OFFER

PURDUE.EDU/VISIT/VIRTUALTOUR.PHP
We <3 Purdue Families
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Barn doors could be replaced by other
types of statement entryways.
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CAMPAIGN DRIVING TO
VIRTUAL CAMPUS TOUR:

TOTAL IMPRESSIONS:

1,831,460

AVERAGE CLICK-THROUGH RATE:

39

TOTAL CLICKS:

(101

TOTAL CONVERSIONS:

39

CAMPAIGN DRIVING TO
ACCEPT THEIR OFFER:

TOTAL IMPRESSIONS:

1,675,033

AVERAGE CLICK-THROUGH RATE:

01

TOTAL CLICKS:

12,386

TOTAL CONVERSIONS:
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"We're shifting away from the 'Mad Men' look

and spaces dominated by walnut wood,
l H A ' spindle legs, and geometric prints," she said.
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Barn doors could be rep
types of statement entr
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GIANT LEAPS

| START HERE |

ACCEPT YOUR OFFER

Barn doors could be replaced by other
types of statement entryways.
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CAMPAIGN DRIVING TO
VIRTUAL CAMPUS TOUR:

TOTAL IMPRESSIONS:

139,436,032

AVERAGE CLICK-THROUGH RATE:

03

TOTAL CLICKS:

174,383

TOTAL CONVERSIONS:

417

Source: World Health Organization
Get Vaccine Info

eD=5 7 Comments

o Like @ Sengd

Purdue University @
5d-Q

See where they'll take their next steps. Explore camp|
Purdue’s virtual experience.

C] Comment

Source: World Health Organization
Get Vaccine Info

eD=5 7 Comments

oY Like @ Seng

Purdue University @
5d-Q

See their next step. You can take your own tour with
NEW virtual experience.

C_] Comment
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finally be fading away.

"We're shifting away from the 'Mad Men' look

and spaces dominated by walnut wood,
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e ——— spindle legs, and geometric prints," she said.
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Barn doors could be replaced by other
types of statement entryways.
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Notable social
media stats

FOR #ONLYPURDUE
FROM1/1/21-5/1/21

*These stats do not reflect shares
from campus partner accounts
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TOTAL NUMBER OF POSTS
ACROSS ALL CHANNELS:

360

TOTAL ENGAGEMENT
ON ALL CHANNELS:

°69,0l1

APPLAUSE:

2olh,94?

CONVERSATION ENGAGEMENT:

3,931

AMPLIFICATION:

10,954

ENGAGEMENT TOTAL PER POST:

(43

OVER & MILLION

Giphy stickers utilized by
prospective students, their
families and campus partners

i3 lifeatpurdue 00h

PURDUE TRADITIONS

BUCKET LIST

BEAT “HELLQ¥ SLED @
BASS DRUM HELLO WALK"  SLAYTER

‘ ‘ . MY8FAVORITE
PURDUE TRADITIONS

BIG 10 FOUNTAIN MEET
GAMES RUN PETE

GRAND AVOID

PRIX BELL TOWER

) =
@li featpu rdu

Fill yours out and share






